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The Context of Scarcity
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auuuu 1 Kyuu 1 Soft Power (OSOS Case Studies)

N

91K1SLLA:IASIVANASIVASSA UWBuUazavndvsIawuUs
(Food & Beverage) (Fashion & Craft)
= q K % ——q|
gns: ouacmouwunuazn\) "MagiFe" | ouncﬂv1uassuihummusaunu
auumwaaumws AUWSLUgU | naULLLUIUNDWIA: 1k38v/Intkay
il | =S
| |
wauul "snazmuwaasuntn" uuaaegy | ] Jsuuwninsulkiuange aaui&ﬂoasolu
dwuwiAy (Fine Dining / Specialty) | s:duaina udgoAvAaUNYUAINATAADLAY

M Gemini Notebook



maasws:s1v1: nalndutpdaundugvdiu (The SEP Engine)

sSSUBI0
(Nature)

(_ SEP WlsuAnquA udﬁam‘é‘a\)ﬁaﬁlﬁﬂau?,unua\)\ﬁuﬁrh\)lnald'anao)

s:l0amnvviu (Bottom-up Development)

ASASVANUILLITVUAATAUAUDINSIAUTIUSIA
Aoulgoulov Soft Power ua\)vuvulmaIanmauanam\)uun\)

W




—h—

KanA1sUFUG 3 du
(The Core Principles)

| - a WY« %
1. wid (Understand) ¥
ﬁnmua:ﬁmmunﬁﬂaﬁ;ﬁﬁ@
99110 LasdusssUnNanav
YavNJUBITWUS

2 =0
2. w1av (Engage)
i\)\ﬁpﬁvgoqal aswanub
Wolalm ua:_rx‘iﬂﬁquvmfm
Sumstaguudav

//"_ \\‘\ :
@ ' Kwdaldganduidsey
\ 1nddoUnNaIv |
\_\_7 / 7

soulafuasvassAluloa
§sNPDIA “aGunNyusul” uas
i “Gongusudginm” S0

/A

M Gemini Notebook



mSV'V'CUU‘\mUKé'ﬂ ‘nuavAy’ (Geo-Social Immunlzatlon)

The Constraint: WuAUINN31 80% 10unIvnaw mMikAdununisyuavw (Logistics) UKIAna : I

Lol et — o fe—

= / Product Layer: \

IdJuNISWaUUNduAUs:INN
‘UKUNIV IICiYaAdL
(High Value, Low Welght)
U MIWINSQWIAY, 1A52VI0U,

\ WINDWSIUYU —/

Ee > Servnce Layer: ﬁ%\ \

=% Iaudvqa e
nu?moummmmmwun \

mumsna\)lnaawwaumwna
asuaud (Wellness /

\ Low Carbon Tourism) / s o




2 -

a§1\)v'i'7ug1uihuun\) (Step-by-Step Capacity Building)
—

Phase 3: ugngwa (Global Scaling)
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WaawsnA1aKdY (Expected Outcomes)
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From Local Action to Global
Influence: Understanding Soft Power

The Universal Framework Behind the Strategy
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The Meaning of Soft Power

“ The ability to co-opt
rather than coerce. ,,

Soft power is the ability to shape the preferences of others
through appeal and attraction.

It operates not through force, threats, or financial payoffs, but
by projecting a narrative, culture, or set of values that others
naturally want to align with.




The Originator: Joseph S. Nye Jr.

ate 1980s.

VJ-A-“

Bound to Lead: The
Changing Nature of
American Power

k—v-d

American political scientist and former Dean of the
John F. Kennedy School of Government at Harvard
University. He coined the term ‘Soft Power’ in the

20N

r

Soft Power: The
Means to Success
in World Politics

Published: 1990

Published: 2004
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The 3 Core Principles of Soft Power

According to Joseph Nye, soft power rests on three primary resources:

,,,,,,,,

LT

AR

F o

/ Culture w

In places where it is
attractive to others.

(e.g., Art, literature,
cuisine, and local
traditions).

AN Al

Political Values

When it lives up to
them at home and
abroad.

(e.g., Human rights,
democracy, community
empowerment).

L—

Foreign Policies

When they are seen as
legitimate and having
moral authority.

(e.g., Diplomacy,
cooperative networks,
sustainable practices).
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The Mechanics of Power:

Hard vs. Soft

Hard Power
(Command Power)

Method:
Carrots & Sticks
(Inducement &
Coercion)

Soft Power
(Co-optive Power)

. Attraction &

Tools:

Military force,
economic sanctions,
direct payments

(Tools:
Cultural exports,

# D | diplomatic =~y
” | legitimacy,
& compelling narrativesgs

Result:

Forced compliance.
Requires continuous
expenditure of
resources.

Result: ,
| Voluntary alignment§

| because others
| want to participate. &

S HEIHITITNON. 7722\ 7/

Self-sustaining
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